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1. Sensei Brand Award (SBA) is a consumer-based research project launched by Popsop Ltd in 
2010 in attempt to draw public attention to the new role of global sustainable brands as ‘mentors’ 
for modern consumers as well as to study how people rate their favourite brands for certain positive 
impact on their mindset and lifestyle. That’s where the Japanese word ‘sensei’ comes – to reflect a 
specific focus on brands’ ‘teaching and mentorship’ vector. (Visual 1). 
 
The core question SBA asks you is ‘Does this brand teach me to be a better person? Does it 
influence the way I communicate with my friends and family? Does it inspire me to think ‘green’? 
Does it encourage me to live a happier, healthier life and make my community, nation, planet be a 
better place’? 
 
In a few words, SBA aims at: 
- Researching global sustainable brands from a relatively new angle—i.e. teaching or mentoring. 
- Raising awareness for 'mentorship' initiatives launched and maintained by global businesses. 
- Building mutually beneficial partnerships in this field. 
 
2. SBA is an award, which celebrates the best ‘brand sensei’s’ for their mentorship in 3 areas (upon 
3 criteria, respectively): 
- Green Thinking and Healthy Lifestyle (ECO criteria, green colour) 
- Youth and Family Culture, Positive Thinking and Living a Happy Life (FUN criteria, pink colour) 
- Innovations and Out-of-The-Box Thinking  (MIND criteria, blue colour). 
 
The research in a form of user-generated brand ranking is to be conducted and hosted for a year on 
Popsop-owned website Popsop.com – online.  Figures revealed in this research are to be kept on 
Popsop server. 
 
How it all works: users/readers visit the website, leave their votes for the best brand sensei selected 
from an array of entrants (selected by Popsop editorial team upon previous agreement with brands 
themselves).  No user authorization is required to leave a vote. Voting results are displayed on a 
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separate page as a simple ranking calculated as a total summary of votes given to a brand by all 3 
criteria.  
 
User can vote for a brand only once and for only 1of 3 criteria. There are 2 ways to vote for a brand: 
to click the corresponding SBA box (ECO, FUN or MIND) at the top or the bottom of a “selected” 
news specially marked with SBA icon. (Visual 2 and 2.1). 
 
Or either to vote for a brand right on the chart page by simply clicking the respective box with 
ECO, FUN or MIND criteria.(Visual 3). 
 
 If a user feels that a certain campaign (featured in a selected news) addresses some environmental 
issues (ECO) better than personal, spiritual or social (FUN or MIND), he/she click the ECO green 
boxes. The votes are being automatically calculated and their total number appears in a 
corresponding box. On the other hand, if a user doesn’t have time to read information and rate some 
featured brand campaign, he can vote for a brand in general without regard to some specific criteria 
– simply based on one’s personal perception of a brand ‘culture’ reflecting the attitude to that brand. 
 
The more total votes a brand scores, the higher its rank in the chart. At the end of the year (since the 
project launch) Popsop is to announce the results of SBA research, define and award the best ‘brand 
sensei’s’ as part of some industry event (co-hosted with a conference, such as Sustainable Brands 
2012). 
 
3. SBA is a consumer-focused research, thus we strive to engage as many people (/voters) as 
possible. To spread the word about the project and generate a social media buzz we offer 
users/readers to share the results of their voting on their pages/accounts on Facebook and Twitter 
(Visual 4 and 4.1). 
 
The option to submit one’s voting results to social networks is voluntary and may be ignored by a 
user who prefers to vote anonymously.  
 
 
 4.  

 
Visual 1. SBA logo. 
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Visual 2. A page with the rated news (SBA voting boxes are above and under the text of a news). 
http://popsop.com/48155  

 
Visual 2. 1. The bottom of the rated news – after a user has voted. 
http://popsop.com/48155  
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Visual 3. Full ranking page. 
http://popsop.com/sba-2012-survey  
 
 
 

 
Visual 4. The voting results have been submitted to Facebook. 
 

 
Visual 4.1. The voting results have been submitted to Twitter. 
 

http://popsop.com/sba-2012-survey
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5.  Contacts 
SBA manager, Popsop Editor 
Ekaterina Belan  
kate.belan@popsop.com 
Popsop Ltd. 
1-3 floor, 124 Baker Street, London, United Kingdom, W1U 6TY 
Tel: +44 (0)20 7193 0876 
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